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Assembly  is a laid back brunch spot 
located in New Paltz, NY. Not only is the 
decor vintage inspired, but a thrift store 
is also attached to the cafe. Stop by for 
a delicious meal then spend some time 
searching for vintage gems next door. 
Everyone is welcome at Assembly.

Mission Statement
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Core Identity
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Core Logo
The two color version of this logo is the 

main logo for Assembly. It may only 

be used in this color and orientation. 

The design of the logo exemplifies our 

mission statement of being a fun and 

inclusive brand. 
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Logo Clearspace
The clearspace minimum is 

equivalent to the vertical height of the 

“a” (shown a “x”), regardless of the size 

of the logo
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Font Palette

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

Omnes Regular

Mokoko Bold

These two fonts work together to convey 

both the vintage and trendy style of 

Assembly. The sans-serif  font, Omnes is to 

be used mostly for body text and sub heads. 

The serif font, Mokoko is to be used for 

headlines and not for smaller type.
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Color Palette
Primary Colors

Secondary Colors

 #ffcc6b
C 0%, M 21%, Y 67%, K 0% 

 #dac3b3
C 14%, M 22%, Y 27%, K0% 

 #fffaeb
C 0%, M 1%, Y 7%, K 0%

 #fffaeb
C 17%, M 50%, Y 68%, K 1%

#f20201f
 C 71%, M 65%, Y 66%, K 74%

#f20201f
C 80%, M 46%, Y 43%, K 14%

The clearspace minimum is 

equivalent to the vertical height of the 

“a” (shown a “x”), regardless of the size 

of the logo
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Icon Visual Vocabulary
These icons were created to be a support 

element of our overall identity. They are to 

be used as a group rather than individually. 

The arrangement is not important as 

long as they are not overlapping. These 

icons are only to be used in the primary or 

secondary colors.
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Organic Shape Visual Vocabulary
These organic shapes are secondary imagery 

that communicates the fun and laid back feeling 

of Assembly. They are to be used when it is less 

important to convey what Assembly is. This set 

of shapes can overlap, but should vary in size. 

The shapes should only use the secondary 

color palette. 
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Physical Assets
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Stationery
Assembly’s stationery must use only 

the Omnes font and organic shapes. 

The Assembly logo must be prominently 

displayed on each piece
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Menu
The menu should only include the  

organic shape visual vocabulary with the addition of 

bold underline of the menu categories.
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Merchandise
Merchandise can include a combination of all 

visual vocabulary. The Assembly logo should 

appear somewhere on the item.
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Clothing Tags and Coasters
These tags are to be used on all items for sale 

in thrift store. The price and any information 

about the item can be hand-written on the 

back. Both items have the logo with an off-

white background only.
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Signage
External and internal signage should 

have the logo contained in a circle. The 

logo should take up most of the space, 

while still adhering to clearspace rules.
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Marketing Assets
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Print Ads
All printed material should have the 

Assembly logo with appropriate clear 

space. Headline text is in Mokoko Bold. 

Assembly’s website and social media 

must be included in Omnes.
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Billboards
Billboards should have the Assembly logo 

with appropriate clear space. Headline text 

is in Mokoko Bold. Assembly’s website and 

social media must be included in Omnes.
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Digital Assets
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Website
The website is a hub for all information 

about Assembly. The homepage design 

can include all visual vocabulary, but the navigation 

should remain the same.
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Social Media Icon

a
This logo is to only be used for social media. It 

features the “a” and shape from the Assembly 

logo. This icon should only be placed on this color 

background. It must fill as much space as possible 

without being cut off.
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Social Media Posts
Social media is Assembly’s main avenue for connecting 

with customers. It is the only time photography can be 

used. The photography is placed in to organic shapes to 

align to the main visual vocabulary. All visual vocabulary 

should be used evenly throughout social media posts.
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Thank You!


